Lightstone

We simplify the complex
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Provincial Growth
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mmm Household Income > R85,000 a month

mm R44,000-R85,000

mmm R11,000-R44,000

mm= Household Income < R11,000 a month
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Key
Retail
Insights
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ts compared to pre lockdown levels
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Service station visits by income band

300

250

200

5

(=)

150
100 I I

(=)

A: <R3,000 B: R3,000 - C: R6,000 - D: R12,000 E: R24,000 F: R36,000 G: R48,000 H: R62,000 |: R77,500 - J: R91,500 K: M:
R6,000 R12,000 -R24,000 -R36,000 -R48,000 -R62,000 -R77,500 R91,500 -R124,000 R124,000 - R156 000 - >R188,000
R156,000 R188,000

mmm Average KM Driven Between Visits — Average # Visits Average # Of Days Between Visits

12

(o]

(=2]

1S

N

o



Key
Automotive
Insights




USA new vehicle sales vs 2019 monthly ave

China new vehicle sales vs 2019 monthly ave

New vehicle sales recoveries post Covid
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SA 2019

mmmmm South Africa (all)

Aus 2019
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Passenger vehicle sales - South African market Lo
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Segment share south African passenger market
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Weighted average price South African passenger market
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Weighted Average Price by brand (ZAR)
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nght vehicle sales ranking by brand
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Assembly origin country for light vehicles
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X, 010 822 8687

info@lightstone.co.za

@ www.lightstone.co.za




